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1. COMPANY INFORMATION

Company NaME .. ..o (070101 ¢- To; ST
(as listed on signage and program guide)

AAArESS .ot Gty v State ...... Zip o
Phone ..o Fax ...cooooviiiiiiini, Email oo Website ........cooeviiiiiiii

2. PRODUCTS

List all products you Wil @XNIDIT ......... o e

3. EXHIBIT RATES
O Ft. Lauderdale Aug. 31 O Premium Booth $ $ 1,295 0O Corner Booth $ 950 0O Booth $ 750 00 Table Top $ 495

O Denver Sept. 13-14 O Premium Booth $ $ 1,295 0O Corner Booth $ 950 O Booth $ 750 O Table Top $ 495

O Los Angeles Sept. 20-21 O Premium Booth $ $ 1,995 O Corner Booth $ 1,495 O Booth $ 1,250 O Table Top $ 795

O San Diego Sept. 24 O Premium Booth $ $ 1,295 O Corner Booth $ 950 O Booth $ 750 O Table Top $ 495

O San Francisco Sept. 27 O Premium Booth $ $ 1,295 0O Corner Booth $ 950 O Booth $ 750 O Table Top $ 495

O Vancouver Oct. 4 O Premium Booth $ $ 1,295 0O Corner Booth $ 950 0O Booth $ 750 OO0 Table Top $ 495

3. ADVERTISING

Yoga Health Festival Magazine Yoga Health Festival Website
Page Size Width x Height Ad fee Position Width x Height __Ad fee
O Back cover 8.375x10.875 $2,950 O  Logo with link Home page 150 X 60 $195
O  Front/Back inside cover 8.375x 10.875 $ 1,975
O Full page 8.375x 10.875 $ 1,975 O Logo with link Events page 150 x 60 $ 95
O Half page 750 x4.75 $1,295 Magazine circulation approx. 100,000 in each city, est. readership
zine circulati x. 100,000 i ity, est. i

O Quarter Page 3.675x4.75 $695 300,000. Deadline to be included in the magazine is 6/15/2008. All
O 1/6 Page 3.675 x 2.375 $ 395 ads are 4/4 color. Add 0.125 inch bleed each side for full-page ad,
0O 1/8 Page 1.75x2.375 $ 295 save with 300dpi and fonts as outlines. Submit artwork via email to
O Company Logo with link $ 195 ads@yogamonth.org (in JPG, EPS, PDF or lllustrator format).

Please place my ad in these local magazines: o Ft. Lauderdale o Denver o Los Angeles o San Diego o San Francisco o Vancouver

4. PAYMENT

Payment: O booth § .......... O magazine $ .......... O website § .......... O other ..ovvvvvveiieenn $. Total $ ...

[ Check enclosed. Payable and mail to: Yoga Health Foundation, 4051 Glencoe Ave. # 10, Venice, CA 90292.

[ Wire transfer: Bank of America Marina del Rey, account # 09148-69224, Wire # 026009593, ABA # 122000661

(] Credit Card: O AMEX O ViS@ O MOC # ..ooovuniiiiiiiiiit et e e e e e e Exp. Date: ..............
Name on Card: ......ooiiiiiii Card ZIP: ... Sec. #.......... (3 digit)

Payment policy: 50% deposit is due with registration form, remaining 50% is due on or before Aug. 1, 2008.

5. EXHIBITOR ACCEPTANCE

Signing this document constitutes a binding legal agreement. Exhibitor agrees that upon acceptance of this contract by YHF, with or without appropriate payment,
this contract shall become a legally binding contract. The individual signing this document represents that he/she is duly authorized to execute this binding contract
on behalf of the exhibitor. By signing this agreement, Exhibitor agrees to abide by all terms and conditions of this contract, including the rules and regulations on the
reverse side, as well as any Yoga Health Foundation policies in effect to the Exhibitor in writing. Yoga Month and the Yoga Health Festivals are produced by the,
Yoga Health Foundation, a 501(c)3 nonprofit organization, registered in California (IRS confirmation pending). Tax-ID # 26-1177275.

AUthorized SIgNature: ... Date: ..cooeviviiiiiiiean,

Print Name: ... Tite: e,

Contact: Yeliz Ruzgar Phone 714.598.5801 | Fax 320-215-2934 | Email yeliz@yogamonth.org
Yoga Health Foundation | 4051 Glencoe Ave. # 10 | Venice, CA 90292



Rules and Regulations

(These rules and regulations have been drawn up for the purpose of providing a well-
balanced, well-regulated, attractive and successful festivals. In an effort to provide the
greatest good to the greatest number of people, expo management reserves the right
in all emergencies to make such rulings as may appear to the best interest of the
entire exhibition and the exhibitor agrees to abide by such rulings.)

1. Eligibility: All Exhibitors must pay in full at the time of the convention.

2. Application for Space: Must be submitted on the exhibit contract provided by YHF.
Applicants are requested to indicate their preference for spaces, stating them in order
of choice. Any amount of exhibit space may be ordered by one company. Multi-booth
applications will be considered as such only up to the total number of booths that will
be occupied with a single company’s products when management considers priority
for specific spaces.

3. Companies Sharing Exhibit Space: No “half booths” will be allowed. A company
wishing to share a booth with another company may do so provided the initiating
company finds a partner company to share the other half. Both exhibiting companies
must meet eligibility requirements in order to exhibit. If one of the two companies
does not meet eligibility, then the other company will be required to find a suitable
replacement company that does meet the requirements. Both companies must submit
their individual exhibit contract for the expo along with the appropriate deposit (see
payment information section) at the same time before the allotment of space can take
place. A booth share fee will be required.

4. Postmarks: Applications for exhibit space must be postmarked on or after the first
allowable postmark date as indicated on the exhibit contract for the expo. Exhibit
contracts postmarked prior to the first acceptable date will be considered with those
postmarked on the first available postmark date. When an envelope contains both
metered and postal service dates, only the United States Postal Service date will be
considered.

5. Exhibit space assignment: Assignments are based on postmark date. If two
companies are requesting the same booths and have the same postmark date, then
the company purchasing the largest amount of space (gross square footage) will
receive first priority. Space assignment shall be as indicated on the Exhibit contract
for the expo. However, should conditions or situations warrant, management reserves
the right to rearrange exhibitors or adjust the floor plan to accommodate the best
interest of the show. The floor plan maintained by management shall be the official
floor plan. Changes may occur at any time to accommodate show needs. Exhibitors
shall not assign, sublet, share or apportion the whole or any part of the space allotted,
or have representatives products, equipment, signs or printed materials from other
than its own firm in the said exhibit space without written consent of management.

6. Payment Terms: All payments must be made per the schedule on the exhibit
contract for the expo space. The final balance must be paid by the date indicated on
the exhibit contract for the expo space. Space that is not fully paid for by that date is
subject to cancellation or reassignment at the option of management without a
refund. Assignment of booth will be made upon final payment in full. All spaces not
claimed and occupied before 9:00am on opening day may be sold or reassigned
without a refund. Booth fees must be paid before exhibitor will be allowed access to
the expo.

7. Convention registration: Each company will be given 2 complimentary exhibitor
badges. Additional badges may be obtained at an additional charge. All attendees
and participants must wear an official YHF badge at all times at all functions. Badges
will be issued to exhibitors upon written request on the contract form within the limits
specified. Such badges are authorized for company personal only. Transfer of
badges or inclusion of unauthorized persons is prohibited. For the benefit and
protection of convention exhibitors, security personnel will be posted at all entrances
to enforce this rule. Representatives for non-exhibiting companies are eligible to
register, but are prohibited from conducting any business in any facility being used by
YHF during the period of the convention.

9. Goods to be exhibited: No exhibitor shall promote or exhibit or permit to be
exhibited in the space allotted to him/her any goods other than those specified in the
exhibit contract for the expo when signed by management, nor shall he/she exhibit or
permit to be exhibited thereon displays or advertising other than his/her own or as
specified in the exhibit contract for the expo. No exhibits/displays/signs/ personnel will
be permitted in the convention center common areas or hotels in any place other than
the regular assigned exhibit space unless authorized by convention management.

10. Exhibits and Literature: False, misleading or disparaging literature about products
or companies in the health industry may not be disseminated in the exhibit hall. Such
literature will be confiscated at the discretion of management. YHF is committed to
producing an expo that represents all segments of the yoga/health/natural products
industry. Any company making claims about products or dispensing literature that
cannot be substantiated with significant scientific data in their booth may be subject to
removal from the expo show without refund. Management reserves the right to
prohibit the installation of or to remove from the exhibition any exhibit or part of an
exhibit, any exhibitor or employee, which, or who, in the opinion of management is
objectionable. This may apply to the actual exhibits, signs, catalogs, souvenirs, and
printed matter or to persons and their conduct, and includes violations of the Rules
and Regulations set forth in this document, misrepresentations, in applying for booth
space and any other action which in the sole judgment of the management is
objectionable or contrary to the best interest of the association. Management
reserves the right to request that signs, catalogs, souvenirs, and printed matter is
submitted for review

before accepting this application or set-up of your booth. Such prohibition or removal
may take place at any time and no exhibitor shall have any claim against the
management because of such action.

11. Music, photographs, public address systems, and any copyrighted material: Loud
speakers, public address systems or other audio visual aids, which may be distracting
or disruptive, are prohibited. Final decision as to the level of distraction remains with
show management. Each exhibitor is responsible for obtaining all necessary licenses
and permits to use music, photographs or other copyrighted material in the exhibitor’s
booth or display. No exhibitor will be permitted to play, broadcast or have performed
any music or use any other copyrighted material, such as photographs or other
artistic works without first presenting to management proof satisfactory that the
exhibitor has, or does not need, a license to such music or copyrighted material.
Management reserves the right to remove from the exhibit all or any part of any booth
or display which incorporates music, photographs or other copyrighted material and
for which the exhibitor fails to produce proof that the exhibitor holds all required
licenses. The exhibitor shall remain liable for and shall indemnify and hold
management, their agents and employees, harmless from all loss, costs, claims,
cause for actions, suits damages, liability, expenses, and costs, including reasonable
attorney’s fees, arising from or out of any violation or infringement (or claimed
violation in infringement) by exhibitor, exhibitor's agents or employees of any patent,
copyright or trade secret rights or privileges.

12. Exhibitor Functions: Exhibitors are prohibited from holding any functions
simultaneously with any scheduled YHF sponsored events. Exhibitors may hold
events, which end a half hour before or begin a half hour after the association’s
official activity as outlined in the expo program. Exhibitors must get approval, in
advance from management for such convention activities. Penalties for such
violations will include removal of the company exhibit, without refund, and exclusion
from future YHF expos.

13. Exhibitor Give-Aways: Exhibitors may distribute samples, products, literature bags
or other materials only from their booth site, and nowhere else in the convention
center or hotels during the convention. Samples of any product must have a listing of
ingredients readily available. Samples of any product contained in a tablet or capsule
must be kept out of the reach of children. Violations may result in closure of an
exhibitor’s booth without refund.

14. Credit information: The exhibitor will furnish management, upon request, credit
information and credit references. Management reserves the right to refuse an
application or to cancel an existing agreement if such credit information is not
furnished or is found to be unacceptable. Non profit organizations who apply for
complimentary space must be approved by the expo committee and board of
directors before they are accepted for exhibition.

15. Teardown of Exhibits: No exhibits may be removed from the exhibition hall from
the time of the opening of the show until closing time except upon written permission
from the management and the permit will designate the hours at which that removal is
to take place. Penalty for teardown of booth before official closing time on the last day
of the show will mean loss of priority in space selections for the next expo or may be
subject to a refundable deposit to act as a bond.

16. Liability: Exhibitor must comply with all state and federal laws and/or regulations.
Exhibitor agrees that if YHF should incur liability for any act whatsoever as
determined by an appropriate court of law or any other

binding decision making body, the damages to which the exhibitor shall be entitled
shall be limited to the amount of the exhibit fee paid by the exhibitor.

17. Insurance of Exhibits: Neither the YHF, the officers thereof, the owner of the
building or their employees will be responsible for any loss, damage, or injury that
may occur to an exhibitor, his employees or his goods while in transit from the
building or while in the building for any cause whatsoever. The management has
provided security and will use every possible effort to safeguard exhibitor’s property.
If insurance is desired it must be purchased by the exhibitor at his own expense, and
no exhibitor may allow any article to be brought into, or any act done upon the
premises that will void or increase the premiums, on the policy of insurance held by
the owners of the building, nor permit anything to be done by which the premises may
in any manner be injured, marred or defaced. Violations of this rule will annul the
lease and exhibitor will forfeit to management all monies which have been paid for
rental of exhibition space, and thereby agrees to reimburse the owner of the building
for the cost of repairing such damage.

18. Hold Harmless: Exhibitor assumes entire responsibility and hereby agrees to
protect, indemnify, defend and save the YHF, the convention center, and its
employees and agents harmless against all claims, losses, or damages to person or
property, governmental charges or fines and attorney fees arising out of or caused by
exhibitor’s installation, removal, maintenance, occupancy or use of the exhibition
premises or part thereof, excluding any such liability caused by the negligence of the
expo/convention center, its employees and agents.

19. Force Majeure: In the event that any outside cause such as war, fire, strike or
other emergency, or in case of government intervention or regulation, military activity,
or any other circumstances that make it impossible or inadvisable for convention
management to hold the expo at the contracted time and place, this agreement shall
terminate and the exhibitor waives any claim for property or other damages or
compensation except the pro rata return on the amount paid after deduction of actual
expenses incurred in connection with the expo function and there shall be no further
liability on the part of either party.

20. Cancellation of Exhibit Space: All contract cancellations or downsizing by an
exhibitor must be made in writing and are subject a cancellation fee. If an exhibitor
cancels the contract 3 months prior to the event, a 50% cancellation fee will apply.
Any exhibitor canceling within 60 days of the event will not receive a refund.

21. Smoking: Smoking is prohibited at all times in the exhibition hall.

Yoga Health Foundation | 4051 Glencoe Ave. # 10 | Venice, CA 90292



